New development in risk communication -- a revolution in digital media
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One of the difficulties in Food Safety is communication of the issues to the
public without undermining consumer confidence in:
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1. The safety of the food supply
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2. The ability of the regulatory agencies to police the food chain
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3. The commitment of the food industry to produce safe food
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Protection of public health must be paramount as foodborne disease is an important
cause of morbidity and mortality

No amount of communication will reassure customers if problems are not addressed
by effective risk management
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Two of the elements of Risk Analysis, Risk Assessment and Risk Management, are
benefiting hugely from improved methodologies, more sensitive analytical capabilities, rapid
diagnostics, bioinformatics, process interventions, stricter regulations, more robust
enforcement, enhanced surveillance and early warning systems and greater international

collaboration.
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However the third element, Risk Communication, still remains challenging and hasn’t
maximized the progress to be gained from the transformation occurring in the

communication landscape.
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Risk assessment and Risk Management is similar in most

jurisdictions and It Is easy to copy good practice from one place
to another
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Codex Alimentarius defines risk communication as:
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“the exchange of information and opinions concerning risk and risk-related factors among risk assessors, risk
managers, consumers and other interested parties.”
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It is one of the three components that constitute the process of risk analysis and primarily the communication was
intended to be between the risk assessors and the risk managers to enable better informed risk management
decisions.

E SRR S S RN ARESS 2 — EE B e ERRITEE N
a2 MUHTAE, LEE T EENGEERE,

However nobody envisaged the explosion in communication with the public and the challenge in
trying to communicate highly technical information in a comprehensible way to the lay public
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Currently in many jurisdictions; "Risk" Communication is seen to be:
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1. undermining consumer confidence
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2. making consumers more anxious about food
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3. making consumers increasingly angry with the
authorities for not resolving the situation
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British beef is
absolutely safe
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British Minister of Agriculture on television giving his daughter a beef burger falsely
reassuring the public
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Scientific language incomprehensible to the journalists and the public
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The word Risk in most languages generates fear and anxiety amongst consumers:
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Risk is deemed a bad thing
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All food is Dangerous
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People expect their food to be safe
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/" The Government should
sort this out!!!
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How did the Government let this
happen
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Probability neglect
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Are people worrying about the correct risks?
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How can you take the “risk”
out of Risk Communication?
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PERSPECTIVE
Moving from risk communication to food information

communication and consumer engagement

Patrick G. Wall' and Junshi Chen?

Consumers in most developed countries have greater access to safer food than ever before, yet the issue of consumer perception
on the safety of the food supply, the control infrastructure and existing and new process technologies is often not positive. A series
of high profile food incidents, which have been ineffectively managed by both the regulators and the industry, and where there has
been a failure to be open and transparent, have sensitised a proportion of consumers to scary stories about the food supply. There
has been concomitant damage to consumer confidence in (i) the safety of food, (ii) the food industry's commitment to producing
safe food and (iii) the authorities’ ability to oversee the food chain. Threats to consumers’ health and their genuine concerns have to
be addressed with effective risk management and the protection of public health has to be paramount. Dealing with incorrect fears
and misperceptions of risk has also to be addressed but achieving this is very difficult. The competencies of social scientists are
needed to assist in gaining insights into consumer perceptions of risk, consumer behaviour and the determinants of trust.
Conventional risk communication will not succeed on its own and more innovative and creative communication strategies are
needed to engage with consumers using all available media channels in an open and transparent way. The digital media affords the
opportunity to revolutionise engagement with consumers on food safety and nutrition-related issues.

npj Science of Food (2018)2:21; https://doi.org/10.1038/s41538-018-0031-7
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1) The benefits and positive attributes of food and new technologies;

I1) the increased efforts and measures governments are making to improve food
monitoring systems and ensure compliance;

ii1) efforts by the food industry to improve food quality and safety;

Iv) health benefits of food;
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V) healthy diets and how to avoid health damage and diseases from unhealthy diets;

vi) how to properly handle and cook food in commercial kitchens and, at home, to
avoid food borne diseases.

vii) potential risks and hazards in food

viil) messages in a timely manner during contaminations incidents, outbreaks of
food poisoning and recalls



Many exciting innovative research outputs in the food area will never
realize their full potential without consumer acceptability
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There is a digital revolution in China
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Every one in China has at least one digital device
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Today China has:

780 million daily users of WeChat
250m daily users on Douyin (Tik Tok)
130 million daily users on microblog
25 million public WeChat accounts

27 million apps

1000 live streaming platforms

» Over 3 million self media operators
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Even very young children are now using the internet

BV 1R /RO B 7 A th 75 6




Bl — A1) 823 03595 2 1 FIRE



f&al LU R £ B = 38

I B1TE, H

AEREBEREFEE

NS, F— uEPHEEhE5$MWﬁMGﬁL

L =

_ Alibikes

Mo

bike






. oy - ™A
China is fast becoming a cashless society =2
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China now has shops with no staff and no cash machines
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China E-Commerce Channel
B2C STANDALONE B2C OMLIME MULTI- B2C PRIVATE SALES C2C MARKET-
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China is world's largest E-Commerce market
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1.8%

Apple Pay \

54%

Alipay
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Often High celebrity influencers and
bloggers with many followers have much
more impact that top scientists or policy

makers
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Da Da Xing Qiu”, over 3 million people participated on the first day. In the first week, 12 million people
participated, and the click times reached 1.7 billion
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We are trialing using the digital media to engage with consumers to monitor their views which will be
much faster than face to face or postal questionnaires
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The real exciting opportunity is to use the mobile devices to seek consumer’s views and then in real time give them
back customlsed accurate information tailored for their age, gender and educational status
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Answer page

The wrong answer the
participant provided
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Communication is a two-way process and the digital media affords us the opportunity
to gain insight into consumers concerns about food safety and tailor our messages to
address their needs.
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It’s not going to be easy...
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Could we make new science exciting?
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Can | tell you about
the latest science?
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The Challenge will be to make the topics of interest to the public which will require
innovative approaches to present the material and engage with the public
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Food safety is exciting
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Weibo & Twitter can be used to direct people to comprehensive information sources
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People have shorter and
shorter attention spans
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You are only a mouse click away from loosing your audience
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"It is difficult to make some of issues interesting and that is why we need to enlist the help of experts
in innovative marketing and humorous content generation”

RYMEL—LEAARERR, XN A HIFEZSTREH
SHMUENEE TR




Edu-tainer
There i1s a new breed of individual
half educator and half entertainer
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War game fr_children:- — to kill Salmonella, E.coli, Listeria, Campylobacter etc.
Making education on food safety fun
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Forecasting the future: 5G Is coming, virtual reality will become a
big trend
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“Chinese scientists are using the most modern techniques to protect the food supply — eg
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“Chinese technology for traceability making global food chain safer”
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“Chinese Food scientists in the forefront globally”
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Why not in the Communication area?
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Tenceni Games
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