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New development in risk communication -- a revolution in digital media 

风险交流领域的新进展 — 一场数字媒体的革命



One of the difficulties in Food Safety is communication of the issues to the 
public without undermining consumer confidence in:

食品安全的一个难点是在不损害消费者信心的
情况下和公众沟通问题：

1. The safety of the food supply

食品供应链的安全性

2.      The ability of the regulatory agencies to police the food chain

监管机构监管食物链的能力

3.      The commitment of the food industry to produce safe food

食品工业致力于生产安全食品



Protection of public health must be paramount as foodborne disease is an important 

cause of morbidity and mortality

No amount of communication will reassure customers if problems are not addressed 

by effective risk management

保护公众健康至关重要，因为食源性疾病是发病和死亡的
重要原因
如果有效的风险管理未能解决问题，那么不管怎么交流都
无法使顾客放心



Two of the elements of Risk Analysis, Risk Assessment and Risk Management, are 

benefiting hugely from improved methodologies, more sensitive analytical capabilities, rapid 

diagnostics, bioinformatics, process interventions, stricter regulations, more robust 

enforcement, enhanced surveillance and early warning systems and greater international 

collaboration. 

风险分析的前两个方面——风险评估和风险管理都正受益于技
术的进步，比如更灵敏的分析技术、快速诊断、 生物信息学、过
程干预、更严苛的法规、更有力的法规实施、有效的监控和快速
预警系统，以及更广泛的国际合作。

However the third element, Risk Communication, still remains challenging and hasn’t 

maximized the progress to be gained from the transformation occurring in the 

communication landscape. 

风险分析的第三个方面——风险沟通，仍面对巨大挑战，还没有
完全跟上媒体结构变化的步伐（比如社交媒体和自媒体的蓬勃发
展）。



Risk assessment and Risk Management is similar in most 

jurisdictions and it is easy to copy good practice from one place 

to another

在多数管辖范围内，风险评估与风险管理类似，两个领域的
有效实践易于相互借鉴。



Codex  Alimentarius  defines risk communication as:

食品法典将风险交流定义为：

“the exchange of information and opinions concerning risk and risk-related factors among risk assessors, risk 
managers, consumers and other interested parties.”

“风险评估者、风险管理者、消费者和其他利益相关方彼此交换关于风险和与风险相关的
因素的信息和意见。”

It is one of the three components that constitute the process of risk analysis and primarily the communication was 
intended to be between the risk assessors and the risk managers to enable better informed risk management 
decisions. 

它是构成风险分析过程的三个组成部分之一，其主要目的是在风险评估者和风
险管理者之间进行沟通，以便更好地掌握风险管理决策。

However nobody envisaged the explosion in communication with the public and the challenge in 
trying to communicate highly technical information in a comprehensible way to the lay public

但是，没有人预料到与公众交流信息的爆炸式增长，以及试图以一种易于理解的
方式向非专业人士传达高度专业信息的挑战



Currently in many jurisdictions; "Risk" Communication is seen to be:

目前在许多司法管辖区, “风险”沟通被视为：

1. undermining consumer confidence
破坏消费者信心

2.  making consumers more anxious about food 
让消费者对食物更加焦虑

3. making consumers increasingly angry with the 
authorities  for not resolving the situation 
让消费者越来越不满意当局没有解决问题



Trust 

信任
British beef is 

absolutely safe

英国牛肉绝对安
全

British Minister of Agriculture on television giving his daughter a beef burger falsely 

reassuring the public 

英国农业大臣在电视上给他的女儿一个牛肉汉堡企图安抚公众



挑战
弥合科学家与公众对风险的看法之间的

鸿沟

Emotions

情感

Evidence 

证据





Scientific language incomprehensible to the journalists and the public

记者和公众难以理解的科学语言



The word Risk in most languages generates fear and anxiety amongst consumers:

大多数语言中的“风险”一词都会在消费者中引
起恐惧和焦虑：
Risk is deemed a bad thing 

风险被认为是一件坏事



传统媒体与社交网络互相借鉴信息



All food is Dangerous

所有食品都很危险



People expect their food to be safe
人们期望他们的食品是安全的

政府如何做到
这一点

The Government should 
sort this out!!!

政府应该解决这事！

How did the Government let this 

happen

政府如何做到这一点



Probability neglect

概率忽略

海洋可能会变得具有放射性

Are people worrying about the correct risks?

人们是否在担心该关注的风险？



How can you take the “risk” 
out of Risk Communication?

如何从风险沟通中去除
“风险”？



• 社会科学家

• 行为心理学家

• 行为经济学家

• 人类学家

• 社交媒体分析师

• 数字营销专家

新专业
公众对科学的理解





食品信息交流涉及广泛的主题，包括
i）食品和新技术的益处和积极属性;

ii）政府正在加强努力和措施，以改进食品监测系统并确保合规;

iii）食品行业为提高食品质量和安全所做的努力;

iv）食品的健康益处;

i) The benefits and positive attributes of food and new technologies;

ii) the increased efforts and measures governments are making to improve food 

monitoring systems and ensure compliance;

iii) efforts by the food industry to improve food quality and safety;

iv) health benefits of food;



食品信息交流涉及广泛的主题，包括
v）健康饮食以及如何避免健康损害和不健康饮食引起的疾病;

vi）如何在商业厨房和家中妥善处理和烹饪食物，以避免食源性疾病。

vii）食品中的潜在风险和危害

viii）在污染事件，食物中毒爆发和召回期间及时交流信息

v) healthy diets and how to avoid health damage and diseases from unhealthy diets;

vi) how to properly handle and cook food in commercial kitchens and, at home, to 

avoid food borne diseases.

vii) potential risks and hazards in food

viii) messages in a timely manner during contaminations incidents, outbreaks of 

food poisoning and recalls
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Many exciting innovative research outputs in the food area will never 

realize their full potential without consumer acceptability

没有消费者的接受度，食品领域的许多令人兴奋的创新研究成果将永远
无法发挥其全部潜力。



There is a digital revolution in China 

中国正在进行一场数字革命

Every one in China has at least one digital device

中国至少人手一个电子设备



Today China has:

 780 million daily users of WeChat

 250m daily users on Douyin (Tik Tok)

 130 million daily users on microblog

 25 million public WeChat accounts

 27 million apps

 1000 live streaming platforms

 Over 3 million self media operators

如今中国拥有：7.8亿微信每日用户，2.5亿
抖音每日用户，1.3亿微博每日用户，2500

万个微信公众号，2700万个应用程序，1000

个实时流媒体平台以及超过300万个自媒
体运营商



Even very young children are now using the internet

即使很小的孩子现在也在使用互联网



我的一个学生的 82岁的爷爷正在使用微信



您可以使用手机找到要租用的自行车，并在旅程结束后将其留
在任何地方，下一位客户将其定位在与手机相连的GIS上





China is fast becoming a cashless society

中国正迅速成为无现金社会



你甚至可以在街边摊
上使用微信支付







China now has shops with no staff and no cash machines

中国现在有无工作员工和无现金付费机的商店





China is world's largest E-Commerce market

中国是世界上最大的电子商务市场



新型社区
现在有很多人参与互联网团体
通常，他们倾向于与自己有相同看法或误解的人
互动交流，并不断强化自己的观点

回声室
通常，具有众多粉丝的知名人士和博客作者比顶
尖科学家或政策制定者更具影响力



Often High celebrity influencers and 

bloggers with many followers have much 

more impact that top scientists  or policy 

makers

通常，具有众多粉丝的

知名人士和博客作者比
顶尖科学家或政策制定

者更具影响力



Da Da Xing Qiu”, over 3 million people participated on the first day. In the first week, 12 million people 

participated, and the click times reached 1.7 billion

答答星球”，正式启动首日便吸引超过300万用户参与竞答，首周吸引共1200万用户参加，17亿次答
题



We are trialing using the digital media to engage with consumers to monitor their views which will be 

much faster than face to face or postal questionnaires

我们正在尝试使用新媒体来与消费者互动，来了解他们的看法，这
比面对面或邮寄问卷都要快得多。



The real exciting opportunity is to use the mobile devices to seek consumer’s views and then in real time give them 

back customised accurate information tailored for their age, gender and educational status

真正令人兴奋的机会是使用手机移动设备寻求消费者的观点，然
后实时为他们提供针对他们的年龄、性别和教育状况量身定制的
准确信息





Answer  page

The wrong answer the 
participant provided

Click this button for ‘detailed 
explanation’
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Communication is a two-way process and the digital media affords us the opportunity 
to gain insight into consumers concerns about food safety and tailor our messages to 
address their needs.

沟通是一个双向的过程，数字媒体使我们有机
会深入了解消费者对食品安全的关注，并根据
他们的需求定制我们的信息



It’s not going to be easy…

这并非易事……

…to make good food stories interesting

将好的食品相关故事包装得有趣、有新闻价值



Could we make new science exciting?

我们能让新科学变得令人兴奋吗?

Can I tell you about

the latest science?

我可以告诉你最新的
科学信息吗？ No!不!



The Challenge will be to make the topics of interest to the public which will require 
innovative approaches to present the material and engage with the public

我们面临的挑战是使公众对我们的主题感兴趣，这需要创新
的方法来展示材料并与公众互动

Food safety is exciting

食品安全令人
兴奋



Weibo & Twitter can be used to direct people to comprehensive information sources

微博和推特可以用于将人们链接到更全面的信息来源



在线点餐的迅速发展可以在
顾客下单时向顾客提供食品
安全相关的建议！
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You are only a mouse click away from loosing your audience

只需单击鼠标，您的观众就会离你而去

People have shorter and 

shorter attention spans

人们的注意力时间越来越短



"It is difficult to make some of issues interesting and that is why we need to enlist the help of experts 

in innovative marketing and humorous content generation"

“很难让一些问题变得有趣，这就是为什么我们需要寻求创新
营销和幽默内容生成专家的帮助”



Edu-tainer

There is a new breed of individual 

half educator and half entertainer

寓教于乐者
出现了新的
半教育半娱
乐的个体



War game for children:- – to kill Salmonella, E.coli, Listeria, Campylobacter etc.

Making education on food safety fun

小朋友的战争游戏：杀死沙门氏菌，大肠杆菌，李斯特菌，弯曲杆菌
把食品安全教育变得有趣



Forecasting the future: 5G is coming, virtual reality will become a 

big trend 

展望未来：5G时代到来，更便捷的虚拟现实体验



“Chinese scientists are using the most modern techniques to protect the food supply – eg

Total genome sequencing”

“中国科学家正在使用最现代的技术来保护食物供应 -
例如全基因组测序”

“Chinese technology for traceability making global food chain safer”

“中国可追溯技术使全球食物链更加安全”

“Chinese Food scientists in the forefront globally”

“中国食品科学家走在全球前列”

Why not in the Communication area?

为什么在沟通领域不呢？





我想向该主题会议的举办方致谢，
你们提升了风险交流的知名度。

周鹏博士上周在北京举行的中国国
际食品安全与质量控制会议上作了
非常全面的介绍。在深圳开展的各
项活动给每个人留下了深刻的印象。


